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Economic changes have driven businesses to come up with both long and short-term strategic business strategies to remain successful. The latter creates an environment of aggressive competition. In accomplishing all the above, there is a need to develop a product line, a service line and campaign strategy for promoting the product. For this paper, I will focus on Apple and Nike targeting either underdeveloped or developed countries. 
New product line for Nike product (Backpack)
The product line that we are focusing on is a comfortable backpack from Nike.  This product is targeting both developed and developing countries as the target market population. However, the product will be more inclined to the developing countries. In developing our product line, we will focus on seven steps which will ensure that our product meets the target client. First, together with my team, we had to brainstorm and various ideas on a desirable backpack or sports shoes. We realized that we need a product which is waterproof, durable and secure while using it. The second step involves the evaluation of the ideas that we have brainstormed to get the best of the product to the market (Charter & Tischner, 2017). 
On the competitive situation, we have realized that there is a market gap on backpacks as compared to sports shoes. Nike as a brand is well known for its products especially shoes that is why we are focusing on backpacks as our new product.  Prototype and marketing stage, at this point we will share some of the backpacks with our anticipated group and then gather their sample feedbacks. Based on the client’s recommendation, the product needs to have some form of warrant in case of artistry flaws. However, we advise our clients to take their good time during purchase to look into the existence of such flaws. Market testing step, at this point we have rectified some of the artistry flaws that the prototype displayed and then a small sample released to the same market. Finally, we will engage in product launch based on market testing and demand. Additionally, we will advertise and possibly speak to our backpack distributors about ordering the product. 
Designing a service line for Apple service (tvOS)
Our service line from apple targets a population from developed countries. The reason is that with our service we will target the population with the ready and existing infrastructures. The first step will incorporate ideas generation and brainstorming so as a new idea on a service can be birthed. Since we are working for a team in the development of a new service line. At this point, we have come up with service line ideas which include all form of App stores (macOS, iOS, and tvOS) from Apple Inc. (Roche, 2012). Measuring opportunity of the services is the second step of developing our service line. From the three, we will focus on the service which may attract a sizable population.
Additionally, we will consider a prediction of the future buying habits possible. Concept development, at this phase we will have to refine the product idea and settle on a single service. In our case, we will front a tvOS which makes it for one to watch free view on Apple TV. We which to have a service which is of high quality and possible access all the range of channels as it is the case with streaming. Finally, we will roll out our service to the target market and see how the market reacts. 
Campaign approach for both developed and undeveloped countries
Brand awareness will serve to reach developing countries, whereby we will create and also deliver display campaigns to the intended audience (Strydom, 2004). In addition to brand awareness, we will use retargeting tool for the same target population.  The approach will be mainly to secure sales on acquisition focused campaigns. However, on the service line, we will use prospecting as a digital campaign approach for the tvOS. 
Areas to move to in my opinion would be the developing countries for the Nike product. In such a region, the target population’s culture is to have a durable product, secure and mostly waterproof. They would wish to have a product (backpack) which will serve them for more than a single event. Because of poor infrastructure and unstable system in such regions, a secure backpack which is water roof in a necessity which has not been addressed for the longest time. The existing marketing efforts in developing regions has been retargeting of a certain group of person. For instance, Nike has been a retargeting athlete for their sport shoe products, and it has worked amazingly. Therefore, I feel it would be prudent for us to adapt to the same mechanism (retargeting) for our new product line.
Conclusion
It is therefore important to remain well-informed of industry changes, consumer behaviors and possibly the evolving trends. To create inventive and cutting-edge services and products that offer a company a competitive advantage over the competitors. With the success of an existing campaign approach, it would not be an uphill task to market another product using the same approach.
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